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Does your brand identity match the 

value of your business?

G O N E  A R E  T H E  D A Y S  W H E N  A  B R A N D  M E A N S  A  L O G O .  

It ’s  t ime to understand what the value of a beaut iful  and strategic 

brand wil l  br ing to your business. 

When a brand is  implemented successful ly across al l  platforms— 

web design,  market ing mater ials,  social  media,  packaging— your 

audience wil l  walk away with a posit ive impression of your 

business that wi l l  keep them coming back for more.  It ’s  not only 

about creat ing something beaut iful ,  i t ’s  about creat ing a last ing 

impact on your audience.

T A K E  S O M E  T I M E  T O  F I L L  T H I S  W O R K  B O O K  O U T  

I N T E N T I O N A L L Y .  

Be completely honest with yourself  and your answers.  This 

workbook is  meant for you to reflect on the current state of your 

business’s ident i ty — no judgments attached.
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Your Business

P A R T  0 1

W H A T  D O  Y O U  D O ?

H O W  L O N G  H A V E  Y O U  B E E N  I N  B U S I N E S S ?

W H A T  I S  Y O U R  C L E A R L Y  D E F I N E D  M I S S I O N  S T A T E M E N T ?

This is  the meat of  your business;  your “why”.  It  should reflect who you serve and how you serve them .

W H A T  P A R T S  O F  Y O U R  B U S I N E S S  

D O     Y O U  C U R R E N T L Y  F E E L  1 0 0 %

C O N F I D E N T     I N ?

W H A T  P A R T S  O F  Y O U R  B U S I N E S S  

C O U L D  Y O U  I M P R O V E  U P O N ?

My brand My brand

My business 

message

My business 

message

My website My website

How I  speak to 

my audience

How I  speak to 

my audience

Other: Other:

The look and 

feel  of  my 

brand across al l 

platforms (web, 

pr int ,  social)

The look and 

feel  of  my 

brand across al l 

platforms (web, 

pr int ,  social)
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Your Brand

P A R T  0 2

H O W  W A S  Y O U R  C U R R E N T  B R A N D  C R E A T E D ?

DIY project ,  premade logo,  professional ly done,  family member,  etc .

W H E N  Y O U R  B R A N D  W A S  C R E A T E D ,  W A S  T H E R E  S T R A T E G Y  B E H I N D  T H E  D E S I G N ?

Target audience,  industry competitors ,  business longterm goals ,  etc .

D O  Y O U  F E E L  T H A T  Y O U R  C U R R E N T  B R A N D  V I S U A L L Y  R E P R E S E N T S  Y O U R  

B U S I N E S S  A C C U R A T E L Y ?  I F  S O ,  L I S T  W H Y  A N D  H O W .

W H A T  D O E S  Y O U R  C U R R E N T  B R A N D  I N C L U D E ?

Logos,  var iat ions,  marks,  i l lustrat ions,  color palette,  typography,  etc .  L ist  everything you can think of !

D O  Y O U  F E E L  C O N F I D E N T  I N  Y O U R  B R A N D —  I N  H O W  I T  L O O K S ,  H O W  Y O U  

U T I L I Z E  I T ,  A N D  H O W  Y O U R  A U D I E N C E  P E R C E I V E S  I T ?  I F  S O ,  L I S T  W H Y  A N D  H O W .
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Your Voice

P A R T  0 3

D O E S  Y O U R  M I S S I O N  S T A T E M E N T  A N D  V O I C E  S E T  T H E  T O N E  F O R  Y O U R  E N T I R E  

B R A N D ?  I F  S O ,  W H A T  I S  T H E  T O N E ?

What is  the vibe of your brand voice? Bubbly,  sophist icated,  feminine,  f r iendly,  etc . 

L I S T  E V E R Y W H E R E  T H A T  Y O U  S H A R E  Y O U R  M E S S A G E  A N D  Y O U R  V O I C E

Think social  media,  packaging,  market ing mater ials— anywhere your audience sees your business.

D O  Y O U  F E E L  C O N F I D E N T  T H A T  Y O U R  V O I C E  I S  C O N S I S T E N T  T H R O U G H O U T  A L L  

O F  T H E  P L A T F O R M S  T H A T  Y O U  L I S T E D  A B O V E ?

D O  Y O U  F E E L  C O N F I D E N T  T H A T  Y O U R  C U R R E N T  V O I C E  I S  S P E A K I N G  D I R E C T L Y

T O  Y O U R  I D E A L  A U D I E N C E ?  I F  S O ,  H O W ?
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Your Website

P A R T  0 4

H O W  W A S  Y O U R  C U R R E N T  W E B S I T E  C R E A T E D ?

DIY project ,  template,  professional ly done,  family member,  etc .

W H E N  Y O U R  W E B S I T E  W A S  C R E A T E D ,  W A S  T H E R E  S T R A T E G Y  B E H I N D  T H E  D E S I G N ?

Branding,  target audience,  imagery style,  industry competitors ,  business longterm goals ,  s i te map etc.

W H A T  P A R T S  O F  Y O U R  B R A N D  I D E N T I T Y  D O E S  Y O U R  W E B S I T E  I N C L U D E ?

Logos,  var iat ions,  marks,  i l lustrat ions,  color palette,  typography,  etc .

D O E S  Y O U R  W E B S I T E  A L I G N  W I T H  T H E  L O O K  A N D  F E E L  O F  Y O U R  B R A N D ?  I F  S O ,   

L I S T  H O W ?

D O E S  Y O U R  W E B S I T E  A C C U R A T E L Y  A N D  S U C C E S S F U L L Y  C O N V E Y  Y O U R  B R A N D   

V O I C E  A N D  M E S S A G E ?

D O  Y O U  F E E L  C O N F I D E N T  I N  Y O U R  W E B S I T E —  B O T H  I N  H O W  I T  L O O K S  A N D  H O W  

I T  E N G A G E S  Y O U R  A U D I E N C E ?

D O E S  Y O U R  W E B S I T E  B R I N G  Y O U  B U S I N E S S ?
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Brand Experience

P A R T  0 5

W H E N  Y O U R  A U D I E N C E  C O M E S  A C R O S S  Y O U R  B U S I N E S S ,  W H A T  I M P R E S S I O N  D O  

Y O U  T H I N K  T H A T  T H E Y  W A L K  A W A Y  W I T H ?

This could mean stumbling across your website,  your Instagram, your storefront ,  your brochure,  etc . 

B A S E D  U P O N  Y O U R  C U R R E N T  B R A N D  A N D  W E B  D E S I G N ,  I F  Y O U R  A U D I E N C E  

D E S C R I B E  Y O U R  B U S I N E S S  I N  T H R E E  W O R D S ,  W H A T  W O U L D  T H E Y  B E ?

D O E S  Y O U R  C U R R E N T  B R A N D ,  W E B S I T E ,  A N D  V O I C E  P O R T R A Y  Y O U R  B U S I N E S S  

I N  T H E  W A Y  Y O U  W A N T  I T  T O  B E  P O R T R A Y E D ?

E X P L A I N  Y O U R  A N S W E R  A B O V E .  I F  Y E S ,  H O W ?  I F  N O ,  W H A T  C O U L D  B E  

I M P R O V E D ?
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The hard questions are finished!

L E T ’ S  T A L K  A B O U T  T H E  F U N  S T U F F :  Y O U R  D R E A M S  

A N D  G O A L S !  

I t ’s  always important to keep these things in mind as you’re 

working on your business because these are the things that 

keep you passionately determined to succeed.  Write them down, 

think about them in every decis ion that you make,  say them out 

loud,  do what you need to do to keep them top of mind!

A G A I N ,  A N S W E R  T H E S E  Q U E S T I O N S  H O N E S T L Y ,  W I T H  

A B S O L U T E L Y  N O  J U D G M E N T  A T T A C H E D .
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Your Goals

P A R T  0 6

I D E A L L Y ,  W H E R E  D O  Y O U  W A N T  T O  S E E  Y O U R  B U S I N E S S  I N  1  Y E A R ?

W H E R E  D O  Y O U  W A N T  T O  S E E  Y O U R  B U S I N E S S  I N  5 - 1 0  Y E A R S ?

O U T S I D E  O F  Y O U R  B U S I N E S S ,  I D E A L L Y ,  W H E R E  D O  Y O U  W A N T  T O  B E  I N  Y O U R  

L I F E  5 - 1 0  Y E A R S  D O W N  T H E  L I N E ?

Think personal !  Family,  house,  dai ly l i fe rout ine

H O W  D O  Y O U  W A N T  Y O U R  B U S I N E S S  T O  S U P P O R T  T H A T  I D E A L  L I F E S T Y L E ?

W H A T  A R E  T H E  S T E P S  T H A T  Y O U  A R E  G O I N G  T O  T A K E  I N  O R D E R  T O  M A K E  Y O U R  

I D E A L  B U S I N E S S  G O A L S  A N D  I D E A L  L I F E S T Y L E  A  R E A L I T Y ?

Be as specific as you can!  What can you do for your business so that i t  wi l l  lead to your ideal  l i festyle?
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Let’s work together to create a complete 

you can be confident in.

brand experience for your business that 

A F T E R  F I L L I N G  O U T  T H I S  W O R K  B O O K ,  W E R E  Y O U  L E F T  W I T H  

M O R E  Q U E S T I O N S  T H A N  A N S W E R S ?  L E T ’ S  T A L K !  

In order to have a brand that lasts,  i t ’s  important to take a look at  every 

aspect of  your business— ident i ty,  website,  voice & message.  Keeping these 

things consistent and cohesive wil l  create a sol id foundat ion for your 

business to flourish and for your audience to connect with .

T H E  B R A N D I N G  P R O C E S S  W I T H  P L A T I N U M 9 9  C O V E R S  

E V E R Y T H I N G  I N  T H I S  W O R K B O O K  S O  T H A T  Y O U  C A N  F O C U S  

O N  Y O U R  E X P E R T I S E .  

We undertstand the strategy that needs to go into each brand and web 

design so that your business is  set up for last ing success.  We want to make 

sure that result  of  this  process wil l  support  you in achieving your ult imate 

business goals.

I F  Y O U ’ R E  R E A D Y  T O  I N V E S T  I N T O  A  B E A U T I F U L  B R A N D  E X P E R I E N C E  F O R  Y O U R 

B U S I N E S S ,  F I L L  O U T  T H E  C O N T A C T  F O R M  O N  O U R  W E B S I T E ,  B O O K  A  C A L L ,  A N D  L E T S 

C H A T  A B O U T  Y O U R  N E E D S ! 

market ing@plat inum99.l ive


